Recei ved: 07/31/2000 St atus: CANCELLED
Ef fective Date: 08/ 01/ 2000

.. DD 12664

.. TXT: PSC NO 218 GAS LEAF: 187.3
COVPANY: NI AGARA MOHAVK POWNER CORPORATI ON REVI SI ON: 2
I NI TI AL EFFECTI VE DATE: 08/01/00 SUPERSEDI NG REVI SI ON: 1

STAMPS: |ssued in Conpliance with Order of PSCin C. 99-G 0336 dated 07/27/00.
RECEI VED: 07/31/00 STATUS: Effective EFFECTIVE: 08/01/00

SERVI CE CLASSI FI CATI ON NO. 11
LOAD AGGREGATI ON (conti nued)

Change in Suppli er

1. A custonmer may change Marketers effective on the 1st day of any nonth by
providing to the Company Supplier Select Form 2 not |ater than 10 cal endar days
prior to the nonth service is to commence. Service will not comrence, however,
until the next scheduled neter reading date. For a 31 day nonth this will be
on the 22nd of the nmonth, for a 30 day month this will be on the 21st of the
month, for a 29 day nonth this will be on the 20th of the nonth and for a 28
day nonth on the 19th of the nmonth. Supplier Select Form 2 nust be conpleted
by the custoner*s new Marketer and submitted to the Conpany el ectronically
t hrough the Conpany*s Wb site. The Conpany will acknow edge recei pt of Form 2
via the "add/drop" report posted on the Conmpany*s Wb site.

Load Agaregation Service

Bal anci ng Servi ce Cost Recovery - A Marketer will be subject to a Bal ancing Service
Cost Recovery Rate per thermrelated to the recovery of $345,000 annual |y commenci ng
Septenber 1, 2000. The recovery rate will be set forth on a statenent to be filed
with the Public Service Conm ssion apart fromthis rate schedule not | ess than three
(3) days prior to the date on which the statenment is proposed to becone effective.
The rate will be cal cul ated by dividing $345,000 by the forecasted delivery vol unes
for Service Cassification Nos. 1, 2, 3, 5 7 and 8 (excluding S.C. 1 and 2 custoners
taking Gas Supply Service) for the period twelve nonths ended August 31, 2001. The
rate will be reconmputed for subsequent annual twelve nmonth endi ng August periods of
time. The Conpany will adjust the rate fromtine to tinme, for any actual over/under
recoveri es.

1. Dai |y Bal anci ng Service

Daily Bal ancing Service permts a Marketer to pool the usage of a group of
eligible custoners for the purpose of determ ning inbal ances.

I ssued By: Darlene D. Kerr, Executive Vice President, Syracuse, New York

Cancel | ed effective 08/ 01/2003.
I ssued in Conpliance with Order of PSCin C. 99-G 0336 dated 07/27/00.



